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TUFF SHED A
TOUGH COMPETITOR

Think garages are small potatoes? Think panelization isn't sexy
enough to earn natbonal TV coverage? Think again.

Panelized garage manudciurer Tuff Shed (Denver, C0) has poated
recard sales this year, recording 31058 million in sales through the
first three quarters of 2004 Tuff Shed has become the first mamnachures
of panelized sheds and garnges to top $ 100 million in annisal sales
Thie company projects $130 milllon in total 204 sales.

The stronyg sales and sustained growth helped win industry praise
tor company lounder, president and CEO Tom Saurey, winming the
Ernat and Young Entrepreneur of the Year® award for the Rocky
Mouritain Region, Tulf Shed was aleo named Codonadofiiz Magazine s
Manufacturing Compatyy of the Year In September,

The year began with Tull Shed's acquisition of Wood Master
(Dallas, TX), & momudacturer of storage bulldings and cabins sold
through Home Depol stores in Arkangas, Colorado, Louksiana,
Misistssippi, Olcdahorma, Teoms and Wyoming, The acquisition expanded
Tulf Shed's connection
with the nation's largest
home  improvement
restailer. Now, Tuff Shed is
Heme Depot's largest sup-
plier of installed storage
buildings and currently
services maore Lhan 800
Home Depok stores in 27
Slales.

Tudl Shed's efforts in
| other arenas are paying
odf as well, with the com-
pany now supplving
altached and detached

Tielf Shad has foand success offering pan-
clized garages and cabins across the
Wesi. This Genesls home In Colarada b

a prime example of how Tull Shed b garages a8 well as sheds
targeting the systems-bulls market. for & variety of manufac-
tured ome builders and

developers around the country, says Phillip Worth, director of sales,
“The end user his been our sweet spot lor sales since the begin-
ning.” Worth says. “Bul more recently we're sesing tremendous
growth in garages to the modular home industry and with com-
mercinl applicathons. We're bullding everything from restauranis
ancl colfee shops to commercial storage facilities—to even o work-
ount facility we built at the Pepsl Center for the Denver Nuggets.”
Thass far in 2004, Tuff Shed has opened new factaries in Pittsburgh,
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PA; Heleno, MT; Spokans, WA
El Pazo, TX: and Chicage, I1..
This gihves the company & fotal
of 41 factories aml more than
LD employvees i 21 states.

With the majority of (b5 nor-
keting budget apent on teles
vision advertising, it was a loe
fead next step dor Tull Shed to
featuire s prodliscts on national
television programming. First
came calls from syndicated
shows such as Few TVin 1556,
winrEting (o festire Tuff Shed's
smash "em up commercials.
Thien came calls [rom netwaork
shows such as Fox Televislon's
Yo Ceotter See This In 15698, also
wanling to air Tull Shed eom-
mercials that leatured eom-
petitors” sheds being destroyed
by the lkes of motoreyeles,
snowimobiles, helicopters, [ine
hoses and even dynanie. This v - 7
wear, Tull Shed prodects have ™ now has a total of 41 fse-
i.'n‘.'ﬂlll.hli'|l4r|l.-.'l! |II'I R tories and more than 1000 armpbay-

oo in Bl states,
television programiming, with
its garages featured in AHCs Exvtreme Makeoser Home Edition and
DMscovery Channel's Movster Ganoge,

“Thee people Iene are what make Tulf Shed a success,” savs Saurey:
“It’s been our goal to make Tuff Shed both the best and the bipgest
company kn oor Industry. Now | have no doubt that we can say we
are both.”

Saurey attributes part of the company’s success to unwavering
maarket demand as homeowners look 1o improve thelr current progs
erty with custom garages and sheds when the coonomy 18 sbow—

| and customers’ equal desire to bulld new garages, custom bulld-

ings and cahins during upswings in the cconomy. M




